GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: Mass Media Structure and Management
Paper Code -MSM 521 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.

»  Last Date of submission of assignments is 30th Nov, 2024.

ASSIGNMENT-I
Q1. What is the organizational structure of a newspaper, and how does ownership impact
control?
TIRR U3 & TS WAl T gy adl Wi g0 &1 H8 gyifad
IRl g
Q2. Explain the administrative structure of Prasar Bharti and how it differs from private
television channels.

TR YRG! &1 USRI B ARHAT B3 dUT I8 Ao eolifae o-al o
frg TR fd g

Q3. Describe the structure and key functions of an advertising agency.

ORI ot Pt T aUT T ST @l quie B

ASSIGNMENT-1I
Q1. What are the main functions of PR departments in corporate sectors?

HIONe aaf H S 9us faur & qI S T %}:

Q2. How does the economics of producing radio and TV programs differ from that of the
cinema industry in India?

e aur At srdwdl & [ o1 sRivme yRa § REd I 9 feg
UeR Ha %‘6

Q3. What are the key steps involved in budgeting a PR campaign?

SAYS SHEE & soie Rk & 9 ¥ uge o Wwila g




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR

CENTRE FOR DISTANCE AND ONLINE EDUCATION
Programme: M.A. Mass Communication 3rd Semester & Lateral Entry
Subject: Reporting
Paper Code: MSM-523-A Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 30th Nov, 2024.
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ASSIGNMENT-I
Q-1 Do you think news should be redefined in the Indian context? Explain.
T 3B AT g fob URg Tef & TRt & R 3 afuifa fasar S
TAMTe TRAT BT
Q-2 Describe the various sources of news for the reportorial staff.
ROcigd ©w & U IR & Al Jidl &1 9o ol
Q-3 Discuss structural types of news comprehensively.

AR & ISP USRI TR ATYD Id] b |
ASSIGNMENT-I |

Q-1 Write short notes on the followings:
Q) Reviews (iii) Previews
fafafad w dféra iy ford:
() I gy gdfacie
Q-2 Discuss the inverted pyramid style of news writing with suitable examples.

JUgad IETERUN & Y FHER aad $t Iac! fIRIHS et R =t He

Q-3 Differentiate between book review and film review?

T e iR e Teftem o iR adTe




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry
Subject: Electronic Media
Paper Code: MSM-523-DDE Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

»  All questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 30th Nov, 2024.

ASSIGNMENT-I

Q.1 Explain the evolution and growth of radio in India since 1947.

1947 ¥ YRd # & & ™ &R 3fS &1 =rem Fifw|

Q.2 What are the functions and structure of All India Radio (AIR)?
BRI ; g BT AT 3R BRI T ge

Q.3 Describe the history and development of television in India.

HRd H eolifae & sfag™ 3R fapr™ &1 qui Y|

ASSIGNMENT-I1 1
Q.1 What are the key functions of a good radio announcer?

T 3w ST IgHIve & T B T e

Q.2 What is the role of lighting and camera movements in television production?

oS | | YT SR HHRT gaHc b1 YfHdT R g

Q.3 Explain the process of radio transmission and reception of signals.

e crafee ok Rua o uifld o1 ufshar Tl



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry

Subject: Advertising Creativity and Consumer Behaviour
Paper Code: MSM-523-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carry your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

> Read “How to upload online Assignments”’, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 30th Nov, 2024.

ASSIGNMENT-I

Q-1 Explain the genesis of advertising.
fAFTU= &1 IdfRT Pl AT B3|

Q-2 What do you mean by Elaboration Likelihood Model? Explain in detail.
fOR YU ATed ¥ 3T 77 JHSA e IR § Ra|

Q-3 Explain the role of advertising in marketing mix.

fquuE fgor ¥ faque @1 YffeT Wy o3|

ASSIGNMENT-I1 |

Q-1 What are the elements of copywriting?
HIUT AT F I T g
Q-2 Explain the various principles of design.

&S & faftrd Rigidl &1 e &1

Q-3 What are the various appeals used in advertising?

faqm= & vgaa faftrd ordid o= @




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry
Subject: PR Principles and Tools
Paper Code: MSM-523-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 30th Nov, 2024.

ASSIGNMENT- |

Q.1 Explain the concept of Public Relations (PR) and its importance in today’s world.
SIS B ATYRUN 3R 31 & 3y H STHT Agd IHIRT|
Q.2 Discuss the development and future of PR in India.

YRd H 80P &1 e iR Hidsy R == sifvu

Q.3 What is corporate identity, and how is it integrated into the communication process?

HIURT Ugd T gy 3R 3q TR Ufhar & &Y Thigd (dhdl SITdl ge

ASSIGNMENT-11

Q.1 Describe the key elements of service marketing.

a1 fquuH & g d@l &1 quiF Hifog|

Q.2 What are the tools used in public relations for marketing and advertising?

fquur iR fagoe & fou S Riud & IuanT fh M aTdd IUHRT DI I g
Q.3 Explain the role of PR in educational institutes.

AeffOrs TR F SHEUS &1 YHST ISR




